Advertising questionnaire

Here is a questionnaire that can be used to record views on the power of media in general and on advertising in particular. This can be used in a seminar setting, either as a seminar activity or something that students can prepare and analyse in advance. 

Are you        

            Male      

            Female 

2. Which age range do you fall into?

18-25      

26-30        

31-40       

41-50        

50+ 

3. What kind of advertising do you find to be the most powerful?

Still image (Magazines/Newspapers)  

Still image (bill boards) 

Moving image (TV)

4. What makes such images powerful?

5. Are you more likely to do any of the following as a result of a skilful advertising campaign?

a.  Vote for a certain political party

b.  Buy a particular brand of a product

c.  Revise your opinions on an issue or cause

6. Do you think that advertising influences you?

a.  Less than other people

b.  More than other people

c.  About the same as other people

